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MEDIA STUDIES
Unit 3 Critical Perspectives

MOCK PAPER 1       Morning          Time  allowed: 2 hours

Thursday 2 March 2017 14.00 pm to 16.00 pm

Time allowed
• 2 hours (including 15 minutes’ viewing time)

Instructions
• Use black ink or black ball-point pen.
• Write the information required on the front of your answer book. The Paper Reference is MEST3.
• Answer all questions in Section A and one question from Section B.
• Do all planning in the answer book. Cross through any work that you do not want to be marked.

Information
• The marks for questions are shown in brackets.
• The maximum mark for this paper is 80.
• You will be awarded marks for showing that you know and understand:
 – media concepts, contexts and critical debates
 – how meanings and responses are created within media products and processes.
• You will also be marked on your ability to:
 – use good English
 – organise information clearly
 – use specialist vocabulary where appropriate.
Advice
• You are advised to spend one hour (including 15 minutes’ viewing time) planning and writing your
answers to Section A.
• You are advised to spend one hour planning and writing your answer to Section B.
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Section A
Texts, Concepts and Contexts

Answer all questions in Section A.

Read the information and the four questions below.

You will be shown a media product three times. In between viewings you should make notes in 
response to the questions below in the space provided. These notes will not be marked.

After these viewings, you are advised to spend a further 6 minutes reading through the attached 
insert. You should then spend 45 minutes answering the questions in Section A.

 0      1 How are the production values of the two products achieved to create a strong identity?
                   [8 marks]

 0      2 Is it important for media institutions appeal to a mainstream audience?
  You may refer to other products to support your answer.      
                       [12 marks]

 0      3 In a world where globalisation and technological advancements occur, how important is   
  it for media producers and audiences to ensure the media landscape maintains fair and   
  unbiased? 

  You should refer to other products to support your answer.      
                       [12 marks]

The first media product is an Iphone 7 & AirPods commercial marketing Apples new products. It features 
the song ‘Down’ by Marian Hill which was made popular shortly after the release of this commercial. The 
release of the commercial have caused much debate in the media following their new tag-line ‘This is 7’ 
which has plural meanings in other languages. 

The second media product is a front cover and insert for a business magazine. The mission statement 
of the editors says ‘Platinum Business Magazine was born out of the desire to give Sussex a world class 
business publication. Sussex is one of the powerhouse regions of the country and deserves a business 
magazine with a fiercely independent editorial outlook, no poorly disguised advertorials, an informative 
and entertaining read and an editorial stance that speaks directly to business leaders across the entire 
South East region, regardless of the size of the company.

Our aim is to ensure the magazine is stylish, contemporary and national in appearance but with regional 
content. With this in mind, we assembled a PBM Steering Committee, comprising ten CEO’s from leading 
companies across the region, with whom we meet regularly to ensure that we remain relevant and 
current.’
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Section B

Answer one question from this section.

You are advised to spend one hour on your answer.

You will be rewarded for showing independent study by using:

your own individual case study topic
your own individual choice of media products.

 0      4 Does your case study suggest that technological developments enable audiences to  
  challenge dominant representations?         
                              [48 marks]

EITHER

Identities and the Media

 0      5 How and why does the representation of the identity you have studied reflect and 
  reinforce dominant values and ideologies?       
                    [48 marks]

OR

 0      6 Does your case study suggest that new and digital media have had a positive   
  impact by offering audiences a more diverse range of values and ideologies?  
                   [48 marks]

OR

The Impact of New/Digital Media

 0      7 “As a result of developments in new and digital media, traditional media 
  institutions face a struggle to survive.” Use your case study to discuss this    
  statement.                  
              [48 marks]

OR


